
E-Active Marketing 



E-Commerce 

http://precisetestingsolution.com/ 



E-Commerce Definition 
  

 E-Commerce is a dynamic set of technologies, applications, and bussines process 
that link enterprises, consumers, and communities through electronics 

transactions and the electronic exchange of goods, services, and informations. 
(David Baum) 

 Selling goods and services on the internet, e-commerce can also take form of a 
retail operation selling entirely on the web without any physical store or even 

inventory. (Clow and Baack) 



E-Commerce Components 
  

Catalog 

Shopping Cart 

Payment System 

Customer Service Information 

Public Relation Information 

Optional Components 



Types of E-Commerce 

 BUSINESS TO BUSINESS (B2B) 
 It consists of largest form of e-commerce. This model defines that buyer 

and seller are two different entities. It is similar to manufacturer issuing 
goods to the retailer or wholesaler. 

 BUSINESS TO CUSTOMER (B2C) 
 It is the model taking businesses and consumers interaction. The basic 

concept of this model is to sell the product online to the consumers. B@C is 
the direct trade between the company and consumers. 



Types of E-Commerce 

 BUSINESS TO EMPLOYER (B2E) 
 Its uses an intrabusiness network which allows companies to provide 

products and/or services to their employees. 

 CUSTOMER TO CUSTOMER (C2C) 
 Connects individual sellers with people shopping for used item, because 

there are many sites offering free classifieds, auctions, and forums where 
individuals can buy and sell thanks to online payment systems. 



Interactive 
Marketing 

http://www.virtualsocialmedia.com/benefits-of-interactive-marketing/ 



Interactive Marketing Definition 
 The development of marketing programs that create interplay between 
consumers and businesses rather simply sending messages to pontential 

customers. The programs feature two-way communications and customer 
involvement, and the internet is the ideal medium for interactive marketing. 

 (Clow and Baack) 



Interactive Marketing Activities 
  

Allow marketer to target individuals with personalized information 
(Specifically the customers that are most likely to be interested in a 

company and its products)  

It engages the customers with the company and the product in some way 
(the customer become an active participant in the marketing exchange 

and not just a passive recipient) 



Interactive Marketing Objective 
  

Award Prizes 

Branding 

Build Loyality 

Generate Leads 

Generate Sales 

Offer Incentives 

Build E-mail List 

Collect Personal Data 

Drive to Website 

Generate Additional Leads 



Online 
Advertising 

http://randallbeard.wordpress.com/tag/tv-advertising/ 



Online Marketing Definition 
 Use of internet as an advertising medium where promotional message appear 

on a computer screen. Many marketing experts belive it is a highly effective 
method for reaching today’s consumers, especially the younger, more internet 

savvy market. (Clow and Baack) 



Form of Online Advertising 
  

Banner Ad : it was usually in graphic form and have link to another web 

Classified Ad : standart advertising with text like a title link (pop-up/pop-under) 

Search Ad : text ads that appear  next to search results when word is keyed in   

Media/Video Ad : use a video to promote some thing, sometimes like banner ad 



Brand 
Spiraling 

http://www.atomicdust.com/blog/single/the-brand-spiral-of-death/ 



Brand Spiraling Definition 
 The practice of using traditional media to promote an attact consumers to 

website. In involves integrating offline and online branding tactics that reinforce 
each other to speak with one voice. (Clow and Baack) 

  

 Brand Spiraling is the practice of using traditional media to promote and attract 
consumers to an online website. From television, radio, newspapers, magazines 
and billboards to simple shopping bags, consumers are encouraged to visit the 

firm's website. (http://www.articlesbase.com/) 



While many companies 
continue to utilize online 
advertising, there is also a 
movement into more 
interactive technologies. 
Blog, e-mail marketing 
program, podcasts, social 
networks, and search 
engines are emerging as 
effective new advertising 
channels. 

http://dianrainbow.blogspot.com/ 



Bloging 

http://welovelocalgovernment.wordpress.com/ 



Bloging Definition 

 From chat room came blogs. Blogs are basically online musings. Blogs have been 
created on a wide range of topics, some blogs permit visitor to post comment. 

And whats makes blogs powerful is that one consumer dissatisfied with a 
particular brand can now tell thousands, and in some cases millions, of others. 

(Clow and Baack) 



Goals of Blogging for Business  
  

To increase your site's PageRank and SEO in order to appear higher up 

To demonstrate skills and expertise in your business 

To build a following of customers and potential customers to help drive revenue 

To increase your "reach" 

To drive traffic 



Company-Sponsored Blogging 

http://dianrainbow.blogspot.com/ 



Online Social 
Networks 

http://www.tuxwebsolution.com/social-media-marketing.html 



Online Social Network Definition 

 Online social network have become extremely popular with people and with 
companies seeking to communicate with consumers.  There is a social network 

for just about every possible theme that can be imagined. (Clow and Baack) 

  

 A social network is a website where people connect with friend, both those they 
know offline and those who are online-only buddies.  Social networking sites are 

a hot topic for marketers, as they present a number of opportunities for 
interacting with customers, including via plug-in applications, groups, and fan 

pages. (Dan Zarella) 



Online Social Network Menu 
  

Private Messaging 

Public Messaging 

Groups 

Pages 

Photos 

Status Update 



Takeaway Tips 
 Social networks allow you to build direct and personal relationships with your 

customer 

 People should have profiles, companies should have pages 

 be active with updates and interaction 

 know your audience and select the social networks where the can be found 

 understand the special features offered by social networks and use them 

 use the social networks only for the good stuff 

 Motivate your fans to create content on social networking site for you 

 give your fans a place to interactive with your company and one another 

 offer content that is exclusive to social networks 





Viral 
Marketing 

http://www.webbythoughts.com/viral-marketing-videos-examples-strategies/ 



Viral marketing Definition 

 Viral marketing is preparing a marketing message that in some way is passed 
from one consumer to another. A viral campaign can take the form of internet. It 

is a form of advocacy or word-of-mouth endorcement marketing. (Clow and 
Baack) 

 Viral marketing is the Internet version of word-of-mouth marketing, that 
involves creating an E-Mail message or other marketing event that is so 

infectious that customers will want to pass it along to their friend. (Armstrong 
dan Kotler) 



Key to Successful Viral Marketing Campaigns 
  

Focus on the product or business 

Determine why individual would want to pass the message along 

Offer an incentive 

Make it personal 

Track the results and analyze the data 



Search Engine 
Optimization 

http://www.raidenhttpd.com/en/manual/seo.html 



SEO Definition 

 Search engine optimization is the process of increasing the probability of a 
particular company’s website emerging from a search. Therefore, one key 

marketing goal is make sure that a company’s name or brand is one of the first 
ones listed when a person perform a search. (Clow and Baack) 



Ways of SEO 
  

A paid search insertion that comes up when certain products or 
informaion are sought. 

To increase identification through the natural, or organic, emergence of 
the site 

To use paid search ads. Paid search advertising can be small text boxes 
that pop up when a particular word is typed in or it can be paid link boxes 

at the top or side of a search result. 




