
Alternative Marketing 



Buzz 
Marketing 

http://www.empowernetwork.com/magicinads/blog/is-empower-network-the-new-buzz-marketing/ 



Buzz Marketing Definition 

 Buzz marketing or word-of-mouth marketing  emphasizes consumers passing 
along information about a product. A recommendation by another person 

carries higher levels of credibility that does an advertisement. (Clow and Baack) 

  

  

  

  



Buzz Marketing Ways 
  

The product must be unique, 
new or perform better than 

current brands 

The brand must stand out and 
have distinct advantagesover 

current products on the market 

The advertising must be 
intriguitng, different, and 

unique 

Word-of-mouth 



Buzz Marketing Reasons 
  

People trust someone else’s opinion more than paid advertising 

People like to give their opinions 

They like to share their thoughts because as human beings there is an innate desire 
for social interaction  and a concern abaout the welfare of others 

Also, one’s ego and self-worth are elevated through sharing an opinion with others 



Guerrilla 
Marketing 

http://under30ceo.com/five-guerrilla-marketing-weapons-that-helped-increase-my-business-without-spending-any-money/ 



Guerrilla Marketing Definition 

 I'm referring to the soul and essence of guerrilla marketing which remain as 
always -- achieving conventional goals, such as profits and joy, with 

unconventional methods, such as investing energy instead of money. (Jay 
Levinson) 

  

 Guerrilla marketing programs are designed to obtain instant result while using 
limited resources. The tactics rely on creativity, quality relationship, and the 

willingness to try unusual approaches. (Clow and Baack) 

  

  

  

  



http://guerrillasushi.blogspot.com/2009_11_01_archive.html 

Guerrilla 
Marketing 

Low cost 

Unique 

creative 

Customer 
benefit 

Make 
relationship 

unexpected 



 requires money 

 Geared to large businesses with big budgets 

 result measured by seles 

 based on experience and guesswork 

 increases production and divercity 

 Grow by adding customers 

 Obliterates the competition 

 aims messages at large group 

 uses marketing to generate sales 

 “me marketing” that looks at “my” company 

 requires energy and imaginations 

 Geared to small businesses and big dreams 

 Results measured by profit 

 based on psychology and human behavior 

 grows through existing customers and referrals 

 Cooperates with other businesses 

 aims messages at individual asn small groups 

 uses marketing to gain customer consent 

 “you marketing” that looks at how can we help 
“you” 

TRADITIONAL MARKETING GUERILLA MARKETING 



Most Popular GM Weapons 

  Word of mouth 

Sponsorship 

Gift baskets 

Direct mail 

insert 

merchandise 

event 

catalog 

demontration 

Seles presentation  

Trade show display 

Social network 

Mailing list 

pakage 



Lifestyle 
Marketing 

http://www.mysingaporetravel.com/2012/01/singapore-flea-markets-eclectic.html 



Lifestyle Marketing Definition 

 A final program which involves identifying marketing methods associated with 
the hobbies and entertainment venues of the target audience, its can be used to 

make contacts with consumers in more offbeat and relaxed settings.  

 Life style marketing includes contacting consumers at places such as farmer’s 
market, bluegrass festivals, city-wide garage sales, flea markets, craft shows, 

syock car races, ect. (Clow and Baack) 

  

  

  

  



  

Lifestyle Marketing Strategy 

Lifestyle marketing pinpoint the way in which an individual lives and spends 
money. The target market is seen as a smaller homogeneous segment.  

Lifestyle marketing ha a great deal in common with event marketing 

Lifestyle marketing’s key goal is toidentify a venue where the target market 
goes for relaxation, excitement, socialization, or enjoyment 



Experiential 
Marketing 

http://www.marketingwerks.com/ 



Experiential Marketing Definition 

 The experiential marketing is the process of identifying and satisfying customer 
needs and aspirations profitably, enganging them throught two-way 

communications that bring brand personalities to life and add value to the target 
audience. 

 . Live brand experiences usually manifest in the form of live events that allow 
the consumers to live, breathe and feel the brand throught interactive sensory 

connections and activities. (Shaz Smilansky) 

  

  

  

  



  
Bringing the brand personality to life 

Drive word-of-mouth 

Create a memorable brand experience 

Drive product trial and sign up members 

Position the brand 

Target new audience 

Increase customer loyality 

Experiential Marketing Objectives 
Increase footfall in-store 

Positioning or repositioning the brand 

Creating brand advocacy 

Increasing sales 

Raising brand awareness 

Driving website traffic 

Communicating complex brand messages 



Experiential Marketing Strategy 
adverts 

televised or broadcast 

entertaiment 

game or competition 

interactive technology 

Education 

  

http://denverlibrary.org/content/flash-mob 


