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Its location in Maastricht, one of the oldest and most beautiful cities in the Netherlands, puts 

UM at the crossroads of different cultures and in the heart of Europe. The city is known for the 

Maastricht Treaty, which marked the establishment of the European Union. At UM, you encounter 

the spirit of Europe. We recognise the strength in people from a variety of backgrounds joining 

forces to generate ideas and solve social problems. In today’s world, issues and problems are too 

complex to be understood from a narrow perspective. Because of that, we make sure that the 

education and research programmes at UM are not bound by disciplinary or national frontiers. 

You are given the scope to develop your own talents and interests within a cooperative 

international framework. 

Thus, it is no coincidence that UM has evolved into the most international university in the 

Netherlands. More than half of our master’s students and one-fourth of our academic staff 

come from outside the Netherlands, and the majority of master’s programmes are taught in 

English. In addition, most of the education and research has a strictly international orientation. 

The educa tional programmes at UM use Problem-Based Learning, which focuses on small groups 

and informal contacts between the academic staff and students. The combination of this teaching 

method and an international student population means that students have plenty of opportunities 

to acquire knowledge and experience from a range of different perspectives. All this offers you an 

international environment in which you study, live and often build lifelong friendships with other 

students from a variety of cultures and backgrounds.

A European university 
with an international outlook

Maastricht University (UM) is a European university with a strong 
international outlook. Cherishing and stimulating talented people 
and creating opportunities for innovative education and research 
relevant to today’s society are core values of UM. 
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I have studied journalism and media communication 
before and I have been introduced to many disciplines. 
The more I studied, however, the better I understood 
that my main interest is the development of new media 
as means of communication and its relation to the ‘old 
media’. The international side of Maastricht University is 
one that I personally value greatly. I am very happy to 
continue working in an atmosphere to which I am 
accustomed - where different nationalities operate 
together. 

Misia Furtak, Poland
Master’s student Media Culture

International co-operation

MA Media Culture (MC)

Introduction
Watching television programs on your computer, sending 
emails with your mobile phone, showing your videos on 
YouTube: the media landscape is in continuous 
transformation and with that, the way we participate in 
culture is changing as well. The difference between making 
and enjoying music, for instance, tends to dissolve; 
interactivity transforms the way we are involved in a story or 
game; internet affects our engagement with politics. Older 
media, such as newspapers, radio or fi lm, have not 
disappeared, but have rather changed in their interaction 
with the new. The master’s programme in Media Culture 
offered by the Faculty of Arts and Social Sciences addresses 
these developments and focuses on the way in which digital 
and electronic media technologies have changed 
contemporary culture. It teaches students to investigate the 
culture of new media and the interaction of old and new 
media in a way that is useful in a professional context.

Profi le
The introduction of digital and electronic technologies has 
generated profound cultural transformations in the 
organisation of the media landscape. New media, such as 
CD, Internet or DVD have emerged, providing new 
possibilities for the distribution of information, amusement, 
communication or education. Older media, such as the book, 
radio, television or fi lm are still present and interrelate in 
complex manners with the newer ones. The production, use, 
form and signifi cance of all media, old and new, are in a 
continuous process of change, thus affecting culture as a 

whole. The interdisciplinary and comparative set up of the 
master’s programme Media Culture combines theoretical 
refl ection on these developments with research and media 
skills. It is designed to provide students and professionals 
with the academic training needed to investigate the 
transformations in media culture and to participate in its 
innovations.

•  Media Culture is a one-year international Master of Arts 
programme. 

• Media Culture is a selective master’s programme.
• Media Culture courses are taught in English.
•  Media Culture addresses the interrelations between cultural 

transformations in the media landscape and technological deve-
lopments from an interdisciplinary perspective.

•  Media Culture courses are closely connected with innovative 
academic research programmes on contemporary media culture 
and its history.

•  Media Culture provides a problem and practice oriented training in 
research methodologies and media skills.

•  Media Culture is aimed at students from different backgrounds, 
such as graduates from cultural or media studies or media profes-
sionals.

•  Media Culture students work in small groups in close contact with 
their tutors.

Maastricht University is a signatory of the “Code of conduct with respect to 

international students in Dutch higher education”. More information about 

this code of conduct is available at www.internationalstudy.nl

The programme in this brochure is accredited by the Accreditation 

Organisation of the Netherlands and Flanders (NVAO). 

For more information on NVAO, please visit www.nvao.nl



4 Master’s programme in Arts & Culture and Social & Political Sciences | 2008

Aims and Objectives

Theory and Practice

The aim of the programme is to provide a deeper 
understanding of the interrelations between cultural 
transformations, both within the media and in society at 
large and developments in media technology, in particular 
the introduction of digital technologies.
Digitalisation has a profound impact on the way we produce, 
distribute and consume media products and has changed 
the form and signifi cance of media objects themselves. 
These changes are not unequivocal. New media do not make 
older media obsolete; they rather interact in a process of 
mutual change. What new media do, what they look like and 
how they relate to each other and to older media is not 
identical worldwide, but dependent on local practices of 
production and consumption. New genres emerge, such as 
digital games, provoking vehement discussions about their 
supposedly devastating impact. New venues for public 
opinion and debate on the Internet compete with traditional 
arenas, such as the printed press or television and intermingle 
with them. The pace and diversity of these developments 
demands continuous investigation and refl ection, not only in 
the form of academic research, but also in the form of 
experimentation and innovation within the media 
organisations themselves. New forms of education are 
demanded in which academic schooling is closely connected 
with an orientation on media practices.

Investigation and Application

The goal of this master’s is to teach students both how to 
investigate contemporary media culture and how to 
participate in it. It is aimed at students from a variety of 
backgrounds, for instance Bachelor of Arts graduates in 
media and cultural studies who want to train in practice 
oriented research or media professionals who want to 
deepen their theoretical understanding of media culture. 
It educates for positions in which academic training in 
refl ection and research is indispensable, and skills and 
capacities for its practical application are required. Therefore, 
the research training is consistently combined with training 
in media skills and assessed through the production of 
concrete products, such as a review article or an audio 
documentary. The skills training is based on instruction and 
learning by doing. The specifi c skills to be acquired in a 
module are related to the theme or the problem of a module 
or the methods used. They include working with advanced 
Problem- Based Learning (PBL), the use of digital media in 
research and presentation, research for media-productions, 
the analysis of media objects, construction of multi-media 
databases and the practice of participatory observation. 
Special attention is given to the training of teamwork in 
research and production, especially the co-operation with 
participants of different educational and professional 
backgrounds.

Overview of the Programme
The curriculum consists of two semesters: a fi rst, general 
and introductory semester of 5 modules of 4 weeks each and 
a second semester aimed at specialisation and research. 
During the whole curriculum, students compile a digital 
portfolio in which they document the fi nal products of each 
module and keep a web log with questions and refl ections as 
a preparation for their research in the second semester.

First Semester

Module 1: Transformations in Media Culture (4 weeks, 
6 ECTS) 
This module provides an introduction in the fi eld of media 
culture, media history and theory. It starts from recent 
developments in digital media culture like Web 2.0, and 
investigates how these developments affect the media 
landscape and relate to earlier changes in the media and to 
society and culture at large.

Module 2: Real Virtualities (4 weeks, 6 ECTS)
This module examines the changing relations between the 
real and the virtual. Have new media structurally changed 
our experience and our sense of space, time and identity? 
Do we live in a ‘hyper reality’ in which signs only refer to 
other signs? Do ‘old’ and ‘new’ media differ radically or 
should we better speak about continuity and remediation? 
These questions are centred on the case of virtuality and 
materiality in new media art.

Module 3: Game Culture: Interaction, participation, 
performance. (4 weeks, 6 ECTS)
The central theme of this module is the relation between 
interactivity, performance and participation in digital 
popular culture. The module concentrates on narrative and 
game play in online digital games and investigates how 
games have affected youth and fan culture and the role of 
game communities in game culture.

Module 4: Sound Technologies and Cultural Practices 
(4 weeks, 6 ECTS)
How do old and new technologies affect the relation 
between the production and the consumption of music and 
alter the roles of listener and maker? The module studies 
auditory culture at home and in the concert hall, the history 
of recording and sampling and the making of soundtracks 
for fi lms.

Module 5: New Public Spheres (4 weeks, 6 ECTS)
Has the Internet generated new venues for political and 
cultural participation and communication? Or does it 
enhance exclusion, segregation and individualisation? Are 
the boundaries between private and public, personal life and 
politics being permeated or shifting? The module studies in 
particular the political use of discussion lists and websites.



Second Semester

Module 6: Electives (30 ECTS)
The students spend their remaining time either writing an 
individual master’s thesis, taking an internship or partici-
pating in a collective research project. The last two options 
may result in a concrete (media) product, accompanied by a 
refl exive report.
The choice of the topics is free but must refl ect issues of the 
Media Culture programme. A member of the Media Culture 
teaching staff will be appointed as the student’s supervisor.
During this stage of the programme plenary sessions are 
planned to discuss and present the works-in-progress of the 
students.
Suggestions for second semester topics are:
•  MP3 and the changed practice of listening and making 

of music
•  Mobile gaming and the opening up of new spaces
•  Web logs as new public spheres
•  The future of fi lm in the digital age
•  Poetry on the Internet
•  Interactive multimedia installations in museums
•  Promotion and advertisement on the web
•  Internship at the web department of a newspaper, 

television or radio station

Special Programme Features

Case Oriented

The curriculum of Media Culture is case and problem 
oriented. General theoretical questions about the cultural 
consequences of the digitalisation of the media are studied 
by focusing on concrete examples of media objects and 
practices. These are found in what we usually call ‘the 
media’: press, radio and television – but also in many other 
places and institutions as: museums, hospitals, businesses, 
schools, even families have their own ‘media cultures’. One 
of the consequences of digital culture is that media have 
become decentralised and in a variety of contexts. 

The master’s programme in Media Culture focuses 
specifi cally on examples from the domains of art, science, 
popular culture and politics, as breeding grounds for cultural 
innovation.

Interdisciplinary and Comparative

In order to study concrete examples of media change, an 
interdisciplinary and comparative approach is used. Media 
objects (specifi c games, art works, websites, sound tracks) 
and media practices (production and use in museums, 
hospitals, political contexts and daily life) are compared with 
each other, both ‘old’ and ‘new’ media and with media 
objects and media practices in other times and places. 
Moreover, different theoretical and methodological 
approaches are compared, in order to give students a fi rm 
grasp on the various perspectives and research tools relevant 
for the investigation of present day media culture.
Among these are historical research methods, phenome-
nology, the history and sociology of technology and virtual 
ethnography. There is a close connection between the topics 
of the modules and current research programmes at the 
faculty, which ensures that students become acquainted 
with the state of the art in innovative cultural research.

Student Profi le
Media Culture is aimed at university graduates interested in 
the interrelations between cultural transformations in the 
media and technological developments, especially the 
introduction of digital technologies, with a completed 
academic education. They should have a command of a 
certain domain or specialisation, as apparent by (the 
equivalent of) a bachelor’s degree in for instance media or 
communications studies, fi lm or television studies, history, 
social science, humanities or liberal arts. However, the 
programme also addresses professionals already working in 
the media whose position requires academic training in 
refl ection and research on media culture.
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Career Perspectives
Contemporary media culture constitutes a continuously 
developing and changing field in which ‘life long learning’ is 
a prerequisite for a professional career. Media Culture 
provides a sound basis for such a career by training students 
in Problem-Based Learning (PBL), in developing reflexive and 
research skills and in combining theoretical insight with 
practical orientation. Graduates of the master’s programme 
in Media Culture may be employed as a (applied) researcher, 
writer, editor, manager or policy maker in public and private 
media institutions and enterprises, in cultural and educa-
tional organisations in which media are employed and in 
governmental or semi-governmental institutions. 

Links with Research
There is a close thematic connection and interaction with 
current research programmes of the faculty: Sound 
Technologies and Cultural Practice and Transformations in 
Perception and Participation: Digital Games.

Admissions 
Admission is based on merit as assessed by the Board of 
Admissions.

Admissions Requirements and Criteria
•  A bachelor’s degree from a relevant academic field and/or a CV 

indicating relevant working experience.
•  A letter of motivation indicating why you wish to study Media 

Culture at the Faculty of Arts and Social Sciences at Maastricht 
University and why you expect that you will be able to successfully 
complete the programme.

•  An IELTS test with a minimum score of 6.5.
• Two letters of recommendation by a professor or employer.

Further information on the application and registration  
procedure can be found on page 6 of this brochure or via  
www.unimaas.nl/masters.
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How to Apply

Application Procedure
If you fulfil the admissions requirements for the master’s 
programme of your choice, you will need to submit a number 
of documents to the Board of Admissions (each programme 
has its own Board of Admissions for the selection of students). 
In addition, you will have to submit a completed application 
form that can be found on our website. You can also find the 
address for application submission on the website.

Deadline for Application
The application deadline to start in September 2008 will be:
June 1, 2008 for EU/EEA students
April 1, 2008 for students that require a visa 
or residence permit

Tuition fees

The Executive Board of Maastricht University will determine 
the tuition fees for the academic year 2008/2009 at the  
beginning of 2008, and will then be published at 
 www.unimaas.nl.  

In the academic year 2007/2008 the following standard 
amounts were charged:
•  Master’s students under the age of 30 from EEA countries:  

€ 1,538 
•  Master’s students above the age of 30 from EEA countries:  

€ 2,058 
•  Master’s students from non-EU countries: € 11,500

These fees serve as a reasonable indication of the fees for the 
2008/2009 academic year. Please consult the above website 
for other fees and the latest information.

Scholarships

There are a number of scholarship programmes available to 
prospective master’s students, according to academic back-
ground and nationality. Information on scholarships and 
funding is available on the university’s website under the 
‘Practical Matters’ section for prospective master’s students, 
accessible directly from the university’s homepage, and at 
http://www.ssc.unimaas.nl/ under Finances and Insurances.

Further information on the application and registration  
procedure can be found at: www.unimaas.nl/masters.

Maastricht University and our faculty also regularly attend 
student fairs abroad. To see when we will be visiting your 
country, please check: www.unimaas.nl.

Master’s Meeting: 
Wednesday, March 5th 2008

The master’s meeting is organised to provide you with presen-
tations on the current content of the master’s programmes. 
During this event, you will be introduced to various features of 
studying at our faculty, such as our renowned Problem-Based 
Learning approach. Current master’s students will tell you 
about their experiences and answer your questions. For more 
information, see www.unimaas.nl/masters.



Arts & Culture
•  Arts and Heritage: Policy, Management and Education / 

Cultuur: Beleid, Behoud en Beheer (MA) 3

• Arts and Sciences / Cultuur- en Wetenschapsstudies (MA) 3

• Cultures of Arts, Science and Technology (MPhil) 1

•  European Studies on Society, Science and Technology (MA) 1

• Media Culture (MA) 1

Behavioural & Political Sciences 
• Analysing Europe (MA) 1

• European Public Affairs (MA) 1

• European Studies, 2 tracks (MA) 1

• Psychology, 2 specialisations (MSc) 1

•  Public Policy and Human Development, 3 specialisations 
in the fi eld of Behavioural & Political Sciences (MSc) 1

Business & Economics 
• Business Research, 4 tracks (MPhil) 1

• Econometrics and Operations Research, 3 tracks (MSc) 1

• Economic and Financial Research, 3 specialisations (MPhil) 1

• Financial Economics (MSc) 1

• Fiscale Economie / Fiscal Economics (MSc) 2

• Infonomics (MSc) 1

•  International Business, 8 concentrations (MSc) 1

•  International Business / Accounting and Control 
(part-time MSc) 4

• International Economic Studies, 5 tracks (MSc) 1

•  International Executive Master of Finance and Control 
(part-time EMFC/RC)* 1

• Management of Learning (MSc) 1

• MBA (Executive, Modular, Euro, Düsseldorf) **** 3

•  Public Policy and Human Development, 4 specialisations in 
the fi eld of Business & Economics (MSc) 1

•  Registercontroller / Executive Master of Finance and 
Control (EMFC/RC)* 4

* Graduate programme for professionals, NVAO accredited 

** Graduate programme for professionals, in the process of NVAO 

accreditation 

*** Graduate programme for professionals, NVAO accreditation will be 

initiated 

**** Triple Crown Accreditation (AACSB, EQUIS and AMBA)

For more information on NVAO, please visit www.nvao.nl

Computer Sciences
• Artifi cial Intelligence (MSc) 1

• Operations Research (MSc) 1

Health & Life Sciences
• Affective Neuroscience ** 1

•  Arts-Klinisch Onderzoeker / Medical Doctor-Clinical 
Researcher / (MSc, MD) 4

• Cardiovascular Biology and Medicine (MPhil) 1

• Geneeskunde / Medicine (MSc, MD) 4

• Health Professions Education ** 1

• Health Sciences, 3 profi les (MPhil) 1

• Mental Health Sciences (MSc) 1

• Molecular Life Sciences, 3 specialisations (MSc) 1

• Physical Activity and Health, 2 specialisations (MSc) 1

• Public Health, 5 specialisations (MSc) 1

• Public Health for Professionals ** 1

•  Research Master’s in Cognitive Neuroscience, Neuro-
psychology and Psychopathology, 3 specialisations (MSc) 1

Law
• Confl ictmanagement / Confl ict Management *** 4

• EU Law in the World Economy *** 1

• European Law School (LLM) 1

•  European Master in Human Rights and Democratisation 
(E.MA)* 1

• Fiscaal Recht / Tax Law, 2 tracks (LLM) 3

•  Forensica, Criminologie en Rechtspleging / Forensics, 
Criminology and Administration of Justice (LLM) 4

• Globalisation and Law (LLM) 1

• Ius Commune and Human Rights Research (LLM) 1

• Law and Language Studies (LLM) 1

• Magister Iuris Communis, 6 specialisations (LLM)* 1

• Nederlands Recht / Dutch Law, 6 tracks (LLM) 4

•  Recht, Arbeid en Gezondheid / Law, Labour and Health 
(LLM) 4

Language of instruction:

1 entirely in English

2 partly Dutch; partly English

3 available in both English and Dutch

4 only in Dutch

Overview 
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Contact information
Universiteit Maastricht
Faculty of Arts and Social Sciences
PR Offi ce
P.O. Box 616 
6200 MD Maastricht
www.unimaas.nl

Admissions:
Masters-info@fdcw.unimaas.nl
General information:
Pr-info@fdcw.unimaas.nl
Phone: +31 43 388 3388

Master’s Meeting
Wednesday, 5 March 2008

For more information, please visit the programme of your choice at 
www.unimaas.nl


